Background: The recently updated ASCIA guidelines for infant feeding and allergy prevention have been based on evidence from recent studies. These studies indicate that the development of food allergy can be reduced by introducing common food allergens into the infant's diet in the first year of life. The National Allergy Strategy (NAS), a partnership between the Australasian Society of Clinical Immunology and Allergy (ASCIA) and Allergy & Anaphylaxis Australia will implement a communication strategy in 2017-2018 which aims to increase the distribution and uptake of the ASCIA guidelines.
Results: Two communication strategies are planned -one for health professionals which also includes an education component and another for the general community. The aim of the communication strategies are to overcome fear of introducing common food allergens to infants, particularly the introduction of peanut to high risk infants, to potentially reduce the development of peanut allergy, which tends to be lifelong.
Discussion: Many previous allergy prevention strategies have been ineffective, including delayed introduction of allergenic foods. However, the current evidence supporting the introduction of common food allergens in the first year of life is encouraging. Overcoming parental anxiety, particularly for high-risk infants, is the greatest challenge. However, the communication strategies developed by the National Allergy Strategy inform and educate general practitioners, paediatricians, child and maternal health nurses and dietitians, which in turn will help to inform and influence parents and potentially reduce the development of food allergy. Allergic rhinitis affects 17% of Australians and more than half of these people self-manage with over the counter medicines, often sub-optimally. To comprehensively understand the patient perspective of allergic rhinitis management, it is necessary to use qualitative investigation.
P55 TELL ME ABOUT YOUR HAY FEVER: A QUALITATIVE INVESTIGATION OF THE PATIENT PERSPECTIVES OF ALLERGIC RHINITIS
This study utilises qualitative investigation to explore allergic rhinitis management from the perspective of the patient. People aged 18 years and over, with self-reported allergic rhinitis and the ability to understand and speak English, were eligible for inclusion. Recruitment occurred through social media (Facebook and website) to target the public and the mailing of invitation of letters to people with allergic rhinitis who had expressed interest in participating in research. Participants were required to complete allergic rhinitis quality of life and severity questionnaires as well as participate in a semi-structured qualitative interview about their allergic rhinitis. Interview transcripts were transcribed verbatim. Two researchers analysed the transcripts for identification of recurring themes and met regularly to discuss until a consensus was reached.
Forty-seven people with allergic rhinitis were interviewed. Twenty-eight were female with a median age of 39. Interview ranged from 10 to 60 min. Seven main themes arose from the analysis of the interviews, that patients repeatedly mentioned during the interviews. Participants reported: (i) a delay in diagnosis of their AR; (ii) treatment fatigue; (iii) confidence in the ability to manage AR themselves; (iv) specific management preferences; (v) a financial burden associated with AR; (vi) unwanted attention associated with AR and (vii) a significant impact in overall wellbeing. Each theme is supported by patient quotes and examples that provide a deep understanding of the patient perspective of AR.
In conclusion, the patient perspective of allergic rhinitis management is varied but also has common elements that need to be understood by the health care community. Introduction: The AusPollen Partnership aims to provide respiratory allergy patients with accurate, relevant, and localised pollen count information. It is proposed that the information will improve awareness of allergy triggers and empower patients to self-manage their condition, leading to reduced symptoms and improved quality of life. However, consumer perceptions of need and benefit of directly providing local pollen information has not been addressed.
P56 IMPLEMENTATION OF THE AUSPOLLEN PARTNERSHIP PROJECT AND PRE-EVALUATION SURVEY OF USER PERCEPTION OF THE VALUE OF LOCAL POLLEN INFORMATION
Methods: Grass pollen concentrations were counted and distributed by smartphone apps for Brisbane, Canberra, Melbourne and Sydney. An electronic pre-season survey was released in October 2016 through the AusPollen apps, Facebook by Asthma Australia and email by ASCIA. Data was acquired on diagnoses, knowledge of triggers, symptom management and medical visits. Open answer questions addressed what, how and why information was sought by users.
Results: The survey was completed by 172 respondents; 72% were women and 36% were over 55 years. A doctor or nurse had told 75% and 51% that they had hay fever or asthma, respectively, and 18% reported both. Pollen, grass, wind and dust were the most frequently identified triggers. Symptoms reported were itchy eyes (82%), sneezing (82%), blocked nose (71%), itchy nose/throat (67%), runny nose (62%), difficulty breathing (52%), and up to 40% responded that hay fever affected them daily at work (35%), home (40%), when outdoors (40%) and/or when asleep (28%). The most frequent sources of information were doctor (66%), the web (41%) and pharmacist (35%). 46% of respondents had access to a local pollen count. Of the 61 without access, 93% wanted access for reasons including to be prepared and aware, take medications, and/or avoid going outdoors.
Conclusion: This survey confirmed a perceived need amongst the community for access to local pollen count information. Limitations include the small sample size and biases towards older respondents and women. It is likely that multimodal approaches for engaging with users are needed to reach a broader demographic. 
